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Enjoy the extra hour

Many of us are trying to
look at our cups as half full
rather than half empty.

As we try to strive
for more, and we fill
our cups, the cups just
getbigger, and seem-
ingly have no rim.

One of our biggest com-
plaints in North Amer-
ica is that we don't have

enough time — well, fortunately today we
gain back that extra hour in the morning of
daylight that we can put to good use! Eve-

ryone I know wishes they had more
time to get things done, to catch up
on work, to sleep, or have some “me”
time — so is that one extra hour of
daylight per day going to help?

Are the numbers relative?

Well, when you do the math,
one extra hour of daylight a day
adds up — that's seven hours a
week or 30 hours a month and
by the time the clocks go forward
again, it adds up to 182 hours.

That’s over one week of
extra daylight hours!

So, it seems that num-
bers are relative.

In the staffing industry, we hear
about lots of different types of num-
bers. We see numbers about the min-
imum salary candidates will take, or
feel they are worth, we hear about
what number is offered as a salary,
or how many weeks vacation are
offered, or how many stock options
are available, or even how many
kms away from home the job is.

One thing is consistent
though, it is never enough.

There will never be enough
money to retire comfortably on,
or enough benefits offered in
ajob. And there will always be
too many demands and too lit-
tle time to get everything done.

We have become a soci-
ety of not enough, no mat-
ter what and we choose to look
at the glass as either half full or
half empty, rather than full.

When prior generations would
ask new associates what their
number was, they were refer-
ring to their phone number!

Today, the numbers we want

to know are more inti-
mate, like what is your
salary number, cur-
rent or expected? What
is your credit score?

Number of mar-
riages/divorces, kids?

Number of jobs in
the last two years?

We even ask people how
many glasses of water they
drink every day! What is the right number?

People always ask me what
number of employees I have.

Will we ever feel our num-
bers have filled our glass?

Perhaps for today, we have to be
OK with that one extra hour of day-
light per day and make the most of
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Propak is Energy Processing
www.propaksystems.com

Build your

COMPANY BENEFITS:
Propak offers a competitive
compensation and benefits
package which includes: medical
and dental coverage, long-term
disability, basic life insurance,
and accidental death and
dismemberment insurance.

We are currently recruiting for

membership privileges

program. Propak pays
of the cost of the plan.

Staff at Propak get discounted

employee and family assistance

Salaried staff at Propak share in
the company’s success by way of

Career

a bonus program. Hourly Staff
are entitled to a company-
matched group RRSP. Employees
are also encouraged to take part
in apprenticeship, educational
assistance and professional
development. Propak values
work-life balance.
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the following positions:

¥ Pipe Fitters ~B Welders
¥ \lessel and Spool “rInsulations

Fitters ~rMillwrights
¥ Structural Welders
= Millwrights “rIndustrial Painters

7~ Crane Operators

~ Steel Fabricators
~+Sheet Metal Building
Erectors

~rInstrumentation Tubers= General Labourers

with Trade Experience

We are offering 4-10’s

*Evenin Weeken

hifi I*

We pay top $$ Premium $$

Apply to: trades @ propaksyste

ms or Fax: 403-912-7002

Propak supports employees
apprenticeship program

who wish to enter an
in skilled trades...
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OPPORTUNITY
AWAITS YOU.

QMI SALES
1S NOW ACCEPTING APPLICATIONS FOR:
NATIONAL SALES EXECUTIVE - PRINT

amrs king o National Sales Exective - Print, based
in Calgary. Reporfing fo the Director, Client Solutions - Westem Canada, the
successful candidate will generate advertising revenue by servicing clientele
within an assigned, exisfing nafional teritory and by prospeciing and
building relationships that result in new business development.
Responsibilities
+ Understand client objecfives and, in collaboration with product
managers, confribute fo markefing sirategies and develop innovative
media campaigns
Be alert fo changing needs and realties, develop proposals and mul-
media packages for dlients
Drive revenue fo meet or surpass revenue fargets and objectives
Prospect new accounts in assigned terifory, undertake focused efforts
in both business development and building / maintaining relationships
with both new and exisfing clients
Mainfain confact and have regulor meefings with clients and key
agency partrers
Ensure sales fargets are met through sfringent monitoring and regular
communication with decisior-matkers
Maintain the quality and infegrify of the Confact Management
Database
Manage process and procedures for tracking sales and accurate and
fimely invoicing
Adhere fo all corporate pricing, programs, packages and policies
Priorifize tasks to opfimize revenue-generating activiies
Work in conjunction with other QMI media reps and members of the
QNSO feam, fo create innovative markefing programs and leverage il
ofher relevant platforms with each client

Qualifications
Minimurn of 5 years of experience in print adverfising (ROP Inserfs) and
inferactive marketing sales combined with existing, well estabiished
relationships in the media industry
Superior communication (both written and verbal), negofiation, and
inferpersonal skills
Works well in a faspaced team envionment, with a focused, detail
orientation
Exceptional presentation skills
Strong knowledge of Microsoft Office suife of products
College or university degree in business, markefing, communication,
public relations would be an assef, but is not - required
Bilingualism (French and English, wriften and spoken) would be an assef,
but s not required

Please forward letter of application and CV fo the attn of:
QMI SALES
Director, Client Solutions - Western Canada
NSOExec@sunmedia.ca
no later than Monday, November 12, 2012.

QMI Sales
QUEBECOR
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Vacationing?

If you subscribe to home delivery and are

away on vacation, you can donate your

newspaper to one of the following local

11



